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Articles 


ADVERTISING 

Making Advertising Work 

by John L. Palshaw. March, page 17; May, page 25; 
September, page 16; November, page 12. 

Triangle Award Winners 

May, page 68. 

Centralizing Decentralization in International Healthcare 
Marketing 

by Howard L. Reiss. July, page 45. 

Ad agency criteria for core planning. 

Promise, Large Promise. . . 

by John M. Lally. September, page 72. 

The soul of an ad. 

The Ten Biggest Advertising Mistakes 

by Edward Roseman, Ph.D. October, page 64. 

Advertising works when its purpose is fully understood. 

Coordinating Advertising and Field Activities for 
Maximal Sales Performance 

by Jack R. Snader. December, page 24. 

The team: agency, marketing, and sales management. 


CONVENTION PLANNING 

Some Slightly Exaggerated Truths About 
Convention Participation 

by Louis Scott. July, page 33. 

How not to miss the boat. 

A New Profession: The Meeting Planner 

by Alan Caruba. July, page 43. 

Meet the meeting professional. 


COMMUNICATIONS 

Maximizing the Effectiveness of 
Sponsored Symposium Programs: The Video Alternative 

by F. Michael O’Rourke. February, page 30. 

The video package. 

Interactive Television: A New Medical Communications 
Medium 

by Warren R. Ross. June, page 46 

DiscoVision® versus the Video Mentor™. 


DIRECT MAIL 

Creative Mail: An Idea Exchange 

by Robert F. Wilson. January, page 18; March, page 20; May, 
page 18; September, page 6. 

FINANCIAL 

Paine Webber Mitchell Hutchins Pharmaceutical 
Monthly Status Report 

by David H. MacCallum. January, page 6; February, page 10; 
April, page 24; July, page 18. 

Wall Street Report 
The Drugs in the Eighties: The Growth Will Be There 


by James L.L. Tullis. Part 1, August, page 10; Part 2, 
September, page 20. 


GENERAL INTEREST 


Speaking out . . . The Chicken Soup Challenge 
by Joseph Bernstein. February, page 16. 
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Prescription for Thought 

by Richard J. Turner, Ph.D. February, page 18; April, page 
23; June, page 4. 

From Shrinking Heads to Mind-Expanding Headlines 

by John L. Schwartz, Ph.D. September, page 76. 

Psychologist to copywriter, and happy. 

Speaking out . . . A Cross-Cultural Comparison: 
How Come Japan Is Doing It Better If We Started It? 

by George Friedman. October, page 2. 

American business has too many levels of management. 


GOVERNMENT 

Washington Update 

by John Fochtman. January, page 14; February, page 4; 
March, page 14; April, page 4; May, page 2; June, page 2; 
July, page 2; August, page 2; September, page 2; October, 
page 8; November, page 2. 

Speaking out... 

by Senator Abraham Ribicoff. March, page 2. 

There can be unity of purpose between Government and in- 

dustry. 

Speaking out... 

by Jere E. Goyan, Ph.D. April, page 10. 

The FDA: examples of controversy. 

Speaking out... 

by Richard S. Schweiker. May, page 8. 

Plans to break up the inertia in the FDA. 

Speaking out . . . Government Involvement in Health Care 

by Brad Cohn, M.D. July, page 26. 

What government pays for, it seeks to control. 

Speaking out... 

by Richard S. Schweiker. September, page 32. 

Reform in our healthcare system. 

Speaking out . . . The Federal Government’s Views: Insights 
on Public Programs, Policies, Politics, and Overall 
Delivery of Health Care 

by Richard W. Heim. November, page 20. 

Medicaid is difficult to administer, pclitically sensitive, and 

very costly. 


INTERNATIONAL MARKETING 


An Analysis of Corporate Behavior ir Foreign Market Entry 

by Darego Maclayton, Ph.D., Mickey C. Smith, Ph.D., 
Joseph Hair, Ph.D., and Thomas R. Sharpe, Ph.D. Febru- 
ary, page 34. 

Is the risk worth taking? 

The Pharmaceutical Industry in India 

by R.K. Srivastava and S. Kannan. March, page 40. 

The best way to market pharmaceuticals in India. 

Speaking out . . . Think International 

by Yvonne K.D. Martin. December, page 10. 

Governments should pool their expertise. 


MARKETING 


Viewpoint — Marketing: Computers in Business — Boon or 
Boondoggle? 
by Thomas N. Thurman. January, page 22. 
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How To Be an Effective Marketing Executive 

by Alan M. Fleishman. February, page 21. 

Know what you want, have a plan, then allow your people to 

produce. 

Marketing to the Pharmacist: Who Are the Pharmacists? 

by Mickey C. Smith, Ph.D., R.Ph. March, page 8. 

There are clear distinctions in professional practice. 

Marketing to the Pharmacist: Drug Product Selection, 
Capitation, Contract Bids, and Things That Go Bump 
In the Night 

by Bruce A. Berger, Ph.D., R.Ph. April, page 19. 

Some industry strategies resulted in strained relationships. 

Marketing to the Pharmacist: How to Crack the $2 
Billion Hospital Market for Pharmaceuticals 

by William A. Zellmer. May, page 16. 

How to have more than one foot in the door. 

Marketing to the Pharmacist: Complaints of Community 
Pharmacists Against the Pharmaceutical Industry 

by Albert I. Wertheimer, Ph.D. June, page 10. 

Complaints, criticisms, and suggestions for improvement. 

Marketing to the Pharmacist: Marketing Pharmaceuticals 
in a Changing Environment — In Institutional and 
Organized Settings. 

by David A. Zilz. July, page 8. 

The institutional marketplace. 

Epistemology of Medical Marketing 

by Carlos J. Massone, M.D. July, page 38. 

The management of uncertainty. 

Marketing to the Pharmacist: Forces Impacting Upon 
Community Pharmacy Practice 

by Rinaldo V. DeNuzzo, M.S., F.A.C.A. August, page 6. 

The pharmacist’s right to product selection in New York State. 

The Ten Biggest Mistakes in Marketing New Products 

by Edward Roseman, Ph.D. August, page 33. 

And how to avoid them. 

Marketing to the Pharmacist: Positioning the Community 
Pharmacist 

by Mickey Smith, Ph.D., R.Ph. September, page 14. 

Position: ‘‘Helping you take care of yourself.’’ 

Viewpoint — Marketing: Product Management Under Siege 

by Thomas N. Thurman. October, page 14. 

Problems have arisen because of the way the system has been 

implemented. 

Marketing to the Pharmacist: The State of the Art in Drug 
Product Selection 

by Jean Paul Gagnon, Ph.D. November, page 14. 

The pharmacist should have complete product information. 

Product Positioning: A Minireview 

by Jata S. Ghosh. November, page 38. 

A strategy that can be a meaningful marketing tool. 

The Ten Biggest Mistakes in Gathering and Using Data 

by Edward Roseman, Ph.D. November, page 50. 

Ask the wrong quesiions, you’ll get the wrong answers. 

Marketing to the Pharmacist 

by Raymond A. Gosselin, Sc.D. December, page 2. 


Why not use the retail pharmacist for post-marketing drug 
surveillance? 


MEDIA 


APEX Revisited 


by Franklin S. Houston, Ph.D., and Diana M. Scott, M.B.A. 
January, page 32. 
The new computer model allows a more detailed analysis. 
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1981 Advertising Readership Studies 

by Kent R. Maffett. February, page 42. 

Forty-seven healthcare publications scheduled 153 ad reader- 
ship studies during the year. 

Informing the Unreached ‘‘General’’ Specialist 

by John T. Baker. April, page 52. 

Use a highly-regarded mass-medium journal. 

Current Business and Advertising Trends in the Clinical 
Laboratory Market 

by H. Mason Fackert. June, page 34. 

The manufacturer that outcalls will outsell his competitor. 
From the publisher. . . 

by Randolph W. Arnegger. August, page 22. 

An interview with David Labson, on the Media Fair for 
Medical Advertising and Promotion. 

How to Evaluate a Medical Journal 

by Thomas S. Boron. August, page 37. 

Six important areas to cover. 

The Medical/Surgical Technology Market 

by John A. Pfuelb and Martin F. Akel. November, page 46. 
Filling in the medical/surgical technology media gap. 


MEDICAL DEVICE & DIAGNOSTIC INDUSTRY 

Marketing in the Diagnostic and Device Industries 

by E.H. Decker III. June, page 21. 

The characteristics of this market present some problems. 

Biotechnology — The Growth Market for Laboratory 
Products 

by Herbert Laury Burklund. June, page 26. 

Demographics and opportunities. 

The RA Function: Impediment or Asset to the Marketing 
Program? 

by Harry M. Kaufman. Sune, page 32. 

You can’t have your cake and eat it too. 

Why They ‘‘Buy’’ Rather Than Make 

by Jerrold M. Hirschberg. June, page 40. 

When obsolescense is the rule, it’s better to buy NOW. 

Clinical Laboratory Products: Profits, Parts, and Potential 

by Alan W. Burg, Ph.D. June, page 43. 

Almost 100 companies compete for $200 million in sales. 

New Product Planning — Improving the Odds for Success 

by Joseph M. Migliara. July, page 29. 


Integrate financial resources, technological expertise, and 
marketing knowhow. 


MEDICAL SUPPLIES 

Medical Supplies 

by John Starr. March, page 32. 

Present market; growth products; world outlook. 


PATIENT EDUCATION 


Patient Education and Informed Consent: A Roundtable 

with Michael Bernstein, M.D., Andrew J. Brennan, Ph.D., 
Bruce H. Medd, M.D., Richard A. Silver, and Robert 
J. Weiss, M.D. January, page 36. 

Physicians must learn how to educate their patients. 

Consumer Perception of Corporate Marketing/Imaging: 
A Roundtable 

with moderator Ronald J. Souza and participants Randolph 
W. Arnegger, Nora Ganim Barnes, John A. Best, Herbert 
J. Conrad, Warren H. Gordon, and James B. Russo. 
October, page 17. 

The right to know — whose responsibility? 
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PHARMACY/PHARMACISTS 

Speaking out... 

by Angele Carabillo D’Angelo. January, page 4. 

Women in pharmacy. 

The Tripartite Reimbursement Incentive Model© 
A New Method to Eliminate the Discounting of the 
Copayment Charge. 

by Stephen H. Paul, Ph.D. March, page 35. 

The TRIM model: how it works, how much it will cost. 

Hospital Pharmacists Play a Key Role in Drug Selection 

by William McCausland, Jon Wallner, and William A. 
Zellmer. May, page 43. 

A strong influence in drug selection. 

The Growing Interest of Hospital Pharmacies in Ambulatory 
Care 

by William A. Zellmer. September, page 44. 

A larger role for the clinical pharmacist. 

A Decade of Economic Challenges to Pharmacy 

by Stephen H. Paul, Ph.D. November, page 31. 

Are we hearing what they are saying? 


PHARMACEUTICAL INDUSTRY 


SmithKline Corporation: A Profile 

by Thomas R. Weinberger. March, page 23. 

Future prospects, earnings estimates. 

Viewpoint — Marketing: The United States Pharmaceutical 
Industry in the ’80s: The Changes and Challenges 

by Thomas N. Thurman. Part 1, April, page 18; Part 2, July, 
page 4. 

An Analysis of the 200 Leading Drug Products in the United 
States in 1979 

by Paul de Haen. May, page 29. 

Between 1940 to 1979 advances in drug therapy were intro- 

duced that were formerly thought impossible. 

Cetus Corporation 

by Thomas R. Weinberger. August, page 39. 

A company with a portfolio of investments in biotechnology. 


Revion Inc.: From Beauty Care to Health Care 
by Randolph W. Arnegger. September, page 27. 
From ‘‘no place’’ in health care to number 21. 


The Role of the Pharmaceutical Industry in the Health Market 
by Rene Abt, Ph.D. September, page 64. 
The needs of society as a whole must be met. 


oe Ly RE AEE EE 


IMS Industry Marketing Data — Drug Stores and Hospitals 
October, page 68. 

The International Market for Pharmaceutical Products 

by C. Melvin Sonne. December, pzge 13. 

The pharmaceutical industry provides major support for our 
foreign economic policies. 


PRESCRIBING/PRESCRIPTIONS 

Substitution — The New York State Experience 

by Rinaldo V. DeNuzzo, B.S., M.S., F.A.C.A. January, 
page 25. 

New York State’s substitution legislation is working. 

The 25th Annual Prescription Survey — Albany College of 
Pharmacy of Union University 

by Rinaldo V. DeNuzzo, B.S., M.S., F.A.C.A. April, page 31. 

Prescription prices were at record highs. 

Substitution: Expectations and Realizations 

by James M. Gorrell. May, page 52. 

What actually happened? 

Speaking out . . . Rx Nothing! A Medical Fiction 

by Diran Ajayi. June, page 16. 

Anything can happen. 

Consumer Acceptance of Pharmacist Brand Selection as 
Measured by the Cartoon Technique: A Pilot Study 

by H. John Baldwin, Ph.D., and Bruce A. Berger, Ph.D. 
August, page 25. 

A new technique that gets some honest answers. 

Substitution — The Relevant Market 

by Stephen C. Chappell. September, page 54. 

Figures don’t lie. 

Podiatry: The Little Giant 

by Barry H. Block, D.P.M. December, page 28. 

Over 900,000 prescriptions in 1980. 

SALES 


Appraising a Sales Presentation: What’s a Satisfactory One? 

by Marvin Rafal. May, page 47. 

A concrete way to assess sales performance. 

The Ten Biggest Mistakes in Supporting the Salesforce 

by Edward Roseman, Ph.D. September, page 58. 

Communicate! 

Whom Should You Hire as a Pharmaceutical Representative? 
Facts & Fables 

by Marvin Rafal. October, page 58. 

It pays to know. 
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page 16. 
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continued on page 36 





Annual... 


29, DORAL 6 SGN ENR 2 ORR 2 BESS LST RR A 


‘*Marketing to the Pharmacist: Drug 
Product Selection, Capitation, Contract 
Bids, and Things That Go Bump in the 
Night.’’ April, page 19. 

*““Consumer Acceptance of Phar- 
macist Brand Selection as Measured by 
the Cartoon Technique: A Pilot Study,”’ 
with H. John Baldwin, Ph.D. August, 
page 25. 

BERNSTEIN, JOSEPH, ‘‘Speaking out 

. The Chicken Soup Challenge.”’ 
February, page 16. 

BERNSTEIN, MICHAEL, M.D. ‘‘Pa- 
tient Education and Informed Consent: 
A Roundtabie,’’ with Andrew J. Bren- 
nan, Ph.D., Bruce H. Medd, M.D., 
Richard A. Silver, and Robert J. Weiss, 
M.D. January, page 36. 

BEST, JOHN A. ‘‘Consumer Percep- 
tion of Corporate Marketing/Imaging: 
A Roundtable,’’ with Randolph W. 
Arnegger, Nora Ganim Barnes, Herbert 
J. Conrad, Warren H. Gordon, James 
B. Russo, and Ronald J. Souza. Oc- 
tober, page 17. 

BLOCK, BARRY H., 
‘*Podiatry: The Little 
December, page 28. 
BORON, THOMAS S. ‘‘How To 
Evaluate a Medical Journal.’’ August, 
page 37. 

BRENNAN, ANDREW J., Ph.D. ‘‘Pa- 
tient Education and Informed Consent: 
A Roundtable,’’ with Michael Bern- 
stein, M.D., Bruce H. Medd, M.D., 
Richard A. Silver, and Robert J. Weiss, 
M.D. January, page 36. 

BURG, ALAN W., Ph.D., ‘‘Clinical 
Laboratory Products: Profits, Parts, 
and Potential.’’ June, page 43. 
BURKLUND, HERBERT LAURY. 
**Biotechnology — The Growth Market 
for Laboratory Products.’’ June, page 
26. 

CARUBA, ALAN. ‘‘A New Profession: 
The Meeting Planner.’’ July, page 43. 
CHAPPEL, STEPHEN C. ‘‘Substitu- 
tion — The Relevant Market.’’ 
September, page 54. 

COHN, BRAD, M.D. ‘‘Speaking out 
. . . Government Involvement in Health 
Care.’’ July, page 26. 

CONRAD, HERBERT J. ‘‘Consumer 
Perception of Corporate 
Markeiing/Imaging: A Roundtable,”’ 
with Randolph W. Arnegger, Nora 
Ganim Barnes, John A. Best, Warren 
H. Gordon, James B. Russo, and 
Ronald J. Souza. October, page 17. 

D’ ANGELO, ANGELE CARABILLO. 
‘*Speaking out .. .”’ January, page 4. 


D.P.M. 
Giant.’’ 


36 MM&M December 1981 





DECKER, E.H. III. ‘‘Marketing in the 
Diagnostic and Device Industries.’’ 
June, page 21. 

de HAEN, PAUL. ‘‘An Analysis of the 
200 Leading Drug Products in the 
United States in 1979.’’ May, page 29. 
DeNUZZO, RINALDO V., B.S., 
M.S., F.A.C.A. ‘‘Substitution — The 
New York State Experience.’’ January, 
page 25. 

**25th Annual Prescription Survey — 
Albany College of Pharmacy of Union 
University.’’ April, page 31. 

‘*Marketing to the Pharmacist: 
Forces Impacting upon Community 
Pharmacy Practice.’’ August, page 6. 
FACKERT, H. MASON. ‘‘Current 
Business and Advertising Trends in the 
Clinical Laberatory Market.’’ June, 
page 34. 

FLEISHMAN, ALAN M. ‘‘How to be 
an Effective Marketing Executive.’’ 
February, page 21. 

FOCHTMAN, JOHN. ‘Washington 
Update.’’ January through November. 
FRIEDMAN, GEORGE. ‘‘Speaking 
out .. . A Cross-Cultural Comparison: 
How Come Japan Is Doing It Better If 
We Started It?’’ October, page 2. 
GAGNON, JEAN PAUL, Ph.D. 
‘‘Marketing to the Pharmacist: The 
State of the Art in Drug Product Selec- 
tion.’’ November, page 14. 

GHOSH, JATA S. ‘‘Product Position- 
ing: A Minireview.’’ November, page 
38. 

GORDON, WARREN H. ‘‘Consumer 
Perception of Corporate Marketing/ 
Imaging: A Roundtable,’’ with 
moderator Ronald J. Souza and par- 
ticipants Randolph W. Arnegger, Nora 
Ganim Barnes, John A. Best, Herbert J. 
Conrad, and James B. Russo. October, 
page 17. 

GORRELL, JAMES M. ‘‘Substitution: 
Expectations and Realizations.’’ May, 
page 52. 

GOSSELIN, RAYMOND A., Sc.D. 
‘*Marketing to the Pharmacist.’’ 
December, page 2. 

GOYAN, JERE E., Ph.D. ‘Speaking 
out...’’ April, page 10. 

HAIR, JOSEPH, Ph.D. ‘‘An Analysis 
of Corporate Behavior in Foreign 
Market Entry,’’ with Darego 
Maclayton, Ph.D., Mickey C. Smith, 
Ph.D., and Thomas R. Sharpe, Ph.D. 
February, page 34. 

HEIM, RICHARD W. ‘‘Speaking out 
. .. The Federal Government’s Views: 
Insights on Public Programs, Policies, 


Politics, and Overall Delivery of Health 
Care.’’ November, page 20. 
HIRSCHBERG, JERROLD M. ‘‘Why 
They ‘Buy’ Rather Than ‘Make.’ ”’ 
June, page 40. 

HOUSTON, FRANKLIN S., Ph.D. 
“APEX Revisited,’’ with Diana M. 
Scott, M.B.A. January, page 32. 
KANNAN, S. ‘‘The Pharmaceutical In- 
dustry in India,’’ with R.K. Srivastava. 
March, page 40. 

KAUFMAN, HARRY M. “The RA 
Function: Impediment or Asset to the 
Marketing Program?’’ June, page 32. 
LALLY, JOHN M. ‘Promise, Large 
Promise . . .’’ September, page 72. 
MacCALLUM, DAVID H. ‘‘Paine 
Webber Mitchell Hutchins: Phar- 
maceutical Monthly Status Report.’’ 
January, page 6; February, page 10; 
April, page 24; July, page 18. 
MACLAYTON, DAREGO, Ph.D. ‘‘An 
Analysis of Corporate Behavior in 
Foreign Market Entry,’’ with Mickey C. 
Smith, Ph.D., Joseph Hair, Ph.D., and 
Thomas R. Sharpe, Ph.D. February. 
page 34. 

MAFFETT, KENT R. ‘1981 Advertis- 
ing Readership Studies.’”’ February, 
page 42. 


MARTIN, YVONNE K.D. ‘‘Speaking 
out ... Think International.’’ 
December, page 10. 


MASSONE, CARLOS A., M.D. 
‘*Epistemology of Medical Marketing.”’ 
July, page 38. 


McCAUSLAND, WILLIAM. 
‘*Hospital Pharmacists Play a Key Role 
in Drug Selection,’’ with Jon Wallner 
and William A. Zellmer. May, page 43. 
MEDD, BRUCE H., M.D. ‘Patient 
Education and Informed Consent: A 
Roundtable,’’ with Michael Bernstein, 
M.D., Andrew J. Brennan, Ph.D., 
Richard A. Silver, and Robert J. Weiss, 
M.D. January, page 36. 

MIGLIARA, JOSEPH M. ‘‘New Prod- 
uct Planning — Improving the Odds for 
Success.’’ July, page 29. 

O’ROURKE, F. MICHAEL. ‘‘Max- 
imizing the Effectiveness of Sponsored 
Symposium Programs: The Video Alter- 
native.’’ February, page 30. 
PALSHAW, JOHN L. ‘‘Making Adver- 
tising Work.’’ March, page 17; May, 
page 25; September, page 16; 
November, page 12. 

PAUL, STEPHEN H., Ph.D. ‘‘The 
Tripartite Reimbursement Incentive 
Model©: A New Method To Eliminate 











the Discounting of the Copayment 
Charge.’’ March, page 35. 

‘*A Decade of Economic Challenges 
to Pharmacy.’’ November, page 31. 
PFUELB, JOHN A. ‘‘The Medical/ 
Surgical Technology Market,’’ with 
Martin F. Akel. November, page 46. 
RAFAL, MARVIN. ‘‘Appraising a 
Sales Presentation: What’s a Satisfac- 
tory One?’’ May, page 47. 

‘*Whom Should You Hire as a Phar- 
maceutical Representative? Facts and 
Fables.’’ October, page 58. 

REISS, HOWARD L. ‘Centralizing 
Decentralization in International 
Healthcare Marketing.’’ July, page 45. 
RIBICOFF, ABRAHAM. ‘‘Speaking 
out .. .’’ March, page 2. 

ROSEMAN, EDWARD, Ph.D. ‘‘The 
Ten Biggest Mistakes in Marketing New 
Products.’’ August, page 33. 

“‘The Ten Biggest Mistakes in Sup- 
porting the Salesforce.’’ September, 
page 58. 

‘“‘The Ten Biggest Advertising 
Mistakes.’’ October, page 64. 

‘“‘The Ten Biggest Mistakes in 
Gathering and Using Data.’’ November, 
page 50. 

ROSS, WARREN R. ‘‘Interactive 
Television: A New Medical Communica- 
tions Medium.’’ June, page 46. 
RUSSO, JAMES B. ‘‘Consumer 
Perception of Corporate Marketing/ 
Imaging: A Roundtable,’’ with 
moderator Ronald J. Souza and par- 
ticipants Randolph W. Arnegger, Nora 
Ganim Barnes, John A. Best, Herbert J. 
Conrad, and Warren H. Gordon. Oc- 
tober, page 17. 

SCHWARTZ, JOHN L., Ph.D. ‘‘From 
Shrinking Heads to Mind-Expanding 
Headlines.’’ September, page 76. 
SCHWEIKER, RICHARD S. ‘‘Speak- 
ing out .. .’”” May, page 8; September, 
page 32. 

SCOTT, DIANA M., M.B.A. ‘‘APEX 
Revisited,’’ with Franklin S. Houston, 
Ph.D. January, page 32. 

SCOTT, LOUIS. ‘Some Slightly Exag- 
gerated Truths About Convention Par- 
ticipation.’’ July, page 33. 

SHARPE, THOMAS R., Ph.D. ‘‘An 
Analysis of Corporate Behavior in 
Foreign Market Entry,’’ with Darego 
Maclayton, Ph.D., Mickey C. Smith, 
Ph.D., and Joseph Hair, Ph.D. 
February, page 34. 

SILVER, RICHARD A. ‘‘Patient 
Education and Informed Consent: A 
Roundtable,’”’ with Michael Bernstein, 


M.D., Andrew J. Brennan, Ph.D., 
Bruce H. Medd, M.D., and Robert J. 
Weiss, M.D. January, page 36. 
SMITH, MICKEY C., Ph.D., R.Ph. 
**An Analysis of Corporate Behavior in 
Foreign Market Entry,’’ with Darego 
Maclayton, Ph.D., Joseph Hair, Ph.D., 
and Thomas R. Sharpe, Ph.D. 
February, page 34. 

‘**Marketing to the Pharmacist: Who 
Are the Pharmacists?’’ March, page 8. 

‘*Marketing to the Pharmacist: Posi- 
tioning the Community Pharmacist.’’ 
September, page 14. 
SNADER, JACK R. ‘‘Coordinating 
Advertising and Field Activities for 
Maximal Sales Performance.’’ 
December, page 24. 
SONNE, C. MELVIN. ‘‘The Interna- 
tional Market for Pharmaceutical Pro- 
ducts.’’ December, page 13. 


SOUZA, RONALD J. ‘‘Consumer 
Perception of Corporate Marketing/ 
Imaging: A Roundtable,’’ with Ran- 
dolph W. Arnegger, Nora Ganim 
Barnes, John A. Best, Herbert J. Con- 
rad, Warren H. Gordon, and James B. 
Russo. October, page 17. 
SRIVASTAVA, R.K. ‘‘The Phar- 
maceutical Industry in India,’’ with S. 
Kannan. March, page 40. 

STARR, JOHN R. ‘‘Medical Supplies.’’ 
March, page 32. 

THURMAN, THOMAS N. ‘‘Viewpoint 
— marketing: Computers in Business — 
Boon or Boondoggle?’’ January, page 
22. 

“‘Viewpoint — marketing: The 
United States Pharmaceutical Industry 
in the 1980s: The Changes and Chal- 
lenges.’’ Part 1, April, page 18; Part 2, 
July, page 4. 

**Viewpoint — marketing: Product 
Management Under Siege.’’ October, 
page 14. 

TULLIS, JAMES L.L. ‘‘Wall Street 
report — The Drugs in the Eighties: The 
Growth Will Be There,’’ Part 1, August, 
page 10; Part 2, September, page 20. 
TURNER, RICHARD J., Ph.D. 
‘*Prescription for Thought.’’ February, 
page 18; April, page 23; June, page 40. 
WALLNER, JON. ‘Hospital Phar- 
macists Play a Key Role in Drug Selec- 
tion,’’ with William McCausland and 
William A. Zellmer. May, page 43. 
WEINBERGER, THOMAS R. 
**SmithKline Corporation: A Profile.’’ 
March, page 23. 

“Cetus Corporation.’’ August, page 
39. 


WEISS, ROBERT J., M.D. ‘‘Patient 
Education and Informed Consent: A 
Roundtable,’’ with Michael Bernstein, 
M.D., Andrew J. Brennan, Ph.D., 
Bruce H. Medd, M.D., and Richard A. 
Silver. January, page 36. 
WERTHEIMER, ALBERT I., Ph.D. 
‘*Marketing to the Pharmacist: Com- 
plaints of Community Pharmacists 
Against the Pharmaceutical Industry.’’ 
June, page 10. 

WILSON, ROBERT F. ‘‘Creative Mail: 
An Idea Exchange.’’ January, page 18; 
March, page 20; May, page 18; 
September, page 6. 

ZELLMER, WILLIAM A. ‘‘Marketing 
to the Pharmacist: How to Crack the $2 
Billion Hospital Market for Phar- 
maceuticals.’’ May, page 16. 

‘*Hospital Pharmacists Play a Key 
Role in Drug Selection,’’ with William 
McCausland and Jon Wallner. May, 
page 43. 

**The Growing Interest of Hospital 

Pharmacies in Ambulatory Care.’’ 
September, page 44. 
ZILZ, DAVID A. ‘‘Marketing to the 
Pharmacist: Marketing Pharmaceuticals 
in a Changing Environment — In In- 
stitutional and Organized Settings.’’ 
July, page 8. 


Ses 


Update: 
| people 


John F. McNamara appointed 
president of The Kauffman-Lattimer 
Company, a member of the Alco 
Health Services Group of Alco 
Standard Corporation. Mr. 
McNamara was president of Valu- 
Rite Pharmacies, Inc., a division of 
Foremost-McKesson. This appoint- 
ment follows the announcement by 
Myron B. Kauffman Jr. and Benton 
F. Kauffman of their impending 
retirement after more than 40 years 
in the industry. During the transi- 
tion period, the Kauffmans will 
serve as cochairmen. 
a 

Raymond C. Egan will join Mead 
Johnson & Company on January 4 
as executive vice-president. Mr. 
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